
 
 
 

Design icons Royal Doulton and HemingwayDesign join forces again 

to create a striking new tableware collection 

 

Continuing their successful design partnership, British design icons Royal Doulton and 

HemingwayDesign have once again joined forces to create a striking new ceramic tableware 

collection for 2016. Building on Royal Doulton’s ethos to create design-led ceramics and 

HemingwayDesign’s unique and distinctive approach to style, the new collection offers 

contemporary ceramic plates, bowls and mugs in a mix of designs, ideal for everyday casual dining.  

HemingwayDesign, founded by Wayne and Gerardine Hemingway, is a family-run firm that works 

across all design disciplines from interiors and graphics to product design. This new collection boasts 

the talents of Wayne and Gerardine’s daughter Tilly Hemingway and aims to improve the things that 

matter in life – a philosophy that implement throughout all their creations. 

At the core of the new collection is the white range, incorporating plates, cereal bowl, mugs and 

serving bowls as singular items as well as a 16-

piece boxed set. Also available in a chic grey 

finish, the mid-century inspired pieces are 

finished with a knotted embossed pattern for a 

subtle yet striking design. Whether you choose 

to combine and contrast the white and  grey 

items for a contemporary touch or keep to one 

single colour for an easy table top finish, the 

neutral colour palette ensures the collection will 

create a casual-cool atmosphere in your home.  

In addition, sets of plates, bowls and mugs feature four distinct accent designs in Tilly’s choice of 

fresh, on-trend colours; yellow, dark grey, pink and light grey. Perfect for subtly brightening up any 

kitchen décor, the pieces feature embossed patterns of cross hatch, noughts, knotted and stripes. To 

add another dimension to your table display, mix, match and layer the colours and prints. 

On the partnership, Tilly Hemingway says: “We are thrilled to be continuing our successful 

partnership with Royal Doulton, once again combining our distinctive design aesthetic with the 

British brand’s iconic heritage. I’ve worked with Royal Doulton to design a new tableware collection 



 
 
 
with embossed textures and a complementary mix of bright and subdued colours, a contemporary 

aesthetic with a slight nod to mid-century design that can fit into every home.” 

*ENDS* 

The new HemingwayDesign collection is available online at www.royaldoulton.com.au                  

For enquiries contact 1300 852 022. 

Available: September 2016 

Socials: 
facebook.com/royaldoultonau 
instagram.com/royaldoultonau 
twitter.com/royaldoultonau 
pinterest.com/royaldoultonau 
 
For all media enquiries, samples and photography requests, please contact: 
Sally Quinn, Fiskars Living Business 
Public Relations Manager Australia and New Zealand   
Tel: (02) 8665 8208 Mob: 0409 135 532 Email: sally.quinn@fiskars.com 

About HemingwayDesign: 

From their origins on Camden and Kensington Market in the early 80s Wayne and Gerardine 
Hemingway built Red or Dead into a label that received global acclaim. After 21 consecutive seasons 
on the catwalk at London Fashion Week, Wayne and Gerardine sold Red or Dead in a multi-million 
cash sale and set up HemingwayDesign. HemingwayDesign is now a multi-disciplinary design agency 
led by two generations of the Hemingway family and a wider team of talented designers all realising 
the firm’s core philosophy that “design is about improving things that matter in life”. The firm has 
designed products, experiences or identities for many well-known brands including John Lewis, G 
Plan, Hush Puppies, Taylor Wimpey Homes, Crown Paints, Graham & Brown, Sky TV, Sainsbury’s, 
McDonalds, Coca Cola, Nissan, DC Thompson and British Ceramic Tiles. To know more visit: 
www.hemingwaydesign.com. 

About Royal Doulton: 

Since its origins in 1815, Royal Doulton has pushed the boundaries of design, staying ahead of trends 
to create products with a perfect balance of design and function. Working with an eclectic mix of 
design partners, Royal Doulton is a casual, contemporary tableware and giftware brand, reflecting 
urban culture and design, to be enjoyed every day.  www.royaldoulton.com   

About Fiskars:  celebrating centuries of pride, passion and design. Every day. 

Established in 1649 as an ironworks in a small Finnish village, Fiskars has grown to be a leading 
consumer goods company with globally recognized brands including Fiskars, Iittala, Gerber, 
Wedgwood and Waterford. With iconic products, strong brands and global ambitions, Fiskars’ 
mission is to enrich people’s lives in home, garden and outdoor. Fiskars’ products are available in 
more than 100 countries and the company employs around 9,000 people in 30 countries. Fiskars is 
listed on Nasdaq Helsinki. www.fiskarsgroup.com 

http://www.royaldoulton.com.au/
http://www.hemingwaydesign.com/


 
 
 
 

 


