
Donna Hay launches new effortlessly elegant Linen 

tableware range for Royal Doulton 

Iconic brand Royal Doulton has once again collaborated with 

best-selling cookbook author, stylist and leading food editor 

Donna Hay to create a stunning new range of tableware.  

 

Inspired by the classic lightweight textile, linen, the new range 

offers four tableware essentials, designed to be just as striking 

as they are practical. Embracing Donna’s personal touch and 

unerring eye for detail, this collection offers the opportunity to 

recreate her chic style aesthetic within your own home.  

 

“As a stylist, I love working with new and vintage textiles to use 

as unique textured backgrounds on photo-shoots. This new 

collection was inspired by one of my favourite materials, classic 

open-weave linen. To me, the raw, frayed edges of the fabric 

have effortless beauty, evoking a relaxed yet elegant look in 

everyday dinnerware. The soft linen print in this new range 

offers a tactile design and complements the big, bold shapes of 

the dishes, making them the perfect addition to any dinner table” 

comments Donna Hay.  

 

 

 

The simple and timeless plates, mugs and cereal bowls are available in two designs: pastel blue and soft 

mink, both set against bold white to create the perfect canvas for any dish. The blue range, Donna’s 

signature colour, offers delicate weave detail and soft frayed edges, whereas the soft mink design fits into 

any interior scheme to create a subtle, relaxed feel.  

 

Each piece in the range, from the shape to the pattern, has been chosen specifically by Donna to 

embody her classic sense of style, while also blending Royal Doulton’s relentless dedication to quality 

and timelessness.  

 

About Donna Hay: At the age of eight, Donna Hay skipped into a kitchen, picked up a mixing bowl and 

never looked back. Donna Hay is Australia’s leading food editor and best-selling cookbook author. Her 

food, recipes and styling focus on basic ingredients that are simply prepared and beautifully 

photographed – hallmarks of her work which have set the benchmark for food publishing worldwide and 

inspired a whole new generation of cooks. 

 

*ENDS* 

 

For all media enquiries, samples and photography requests  please  contact: 

Sally Quinn, Fiskars Living Business 

Public Relations Manager 

T: 02 8665 8208   M: 0409 136 532    

E: sally.quinn@fiskars.com 

 

 



donna hay for Royal Doulton is available online at 

www.royaldoulton.com.au 

 

Available: September 2016 

 

Social Media: 

www.facebook.com/royaldoultonau  

instagram.com/royaldoultonau 

twitter.com/royaldoultonau 

 

 

About Royal Doulton: 

Since its origins in 1815, Royal Doulton has pushed the 

boundaries of design, staying ahead of trends to create 

products with a perfect balance of design and function. 

Working with an eclectic mix of design partners, Royal Doulton 

is a casual, contemporary tableware and giftware brand, 

reflecting urban culture and design, to be enjoyed every day.  

 

 

 

 

About Fiskars – celebrating centuries of pride, passion and design. Every day. 

Established in 1649 as an ironworks in a small Finnish village, Fiskars has grown to be a leading 

consumer goods company with globally recognized brands including Fiskars, Iittala, Gerber, Waterford, 

Wedgwood and Royal Doulton. With iconic products, strong brands and global ambitions, Fiskars’ 

mission is to enrich people’s lives in home, garden and outdoor. Fiskars’ products are available in more 

than 100 countries and the company employs around 9,000 people in 30 countries. Fiskars is listed on 

Nasdaq Helsinki. www.fiskarsgroup.com 
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